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Statememt of' the problem: Why do urban weeklies exist in the very 
shadow of' a daily newspaper? How can urban weeklies survive within the cir-
Purpose of' this study: The findings of' this thesis are based on a 
thorough study of' the newspaper situation in East Providence, Rhode Island, 
Ia city of 40,000 where two weeklies publish despite the Evening Bulletin 
I 
'I 
of',nearby ~rovidence which is the daily newspaper for 95 per cent of' the 
residents of' East Providence. 
The conclusions of' this thesis are considered applicable for the 
community that has blossomed into an urban center as the outgrowth of' a 
larger metropolitan area and which has developed a community press within the 
circulation area of' an established daily. This study is inten~d to renect 
the basic appeals the urban weekly holds for the residents of' such a 
community. 
I 
Scope and Method of research: The findings of' this study are based on 
I interviews with 152 residents of East Providence. All interviews were 
I selected by methods of' random sampling as set down by competent authorities. 
lin addition, questionnaires were mailed to 250 subscribers of' the weekly 
newspapers. Again, the sample was selected on a random basis. A comparison 
of' the two methods of' testing is made. Also both publishers of' the weekly 
newspapers were interviewed to compare what they thought the weekly meant to 
the image held by the readers. 
Conclusions: For the majority of the respondents the urban weekly met 1 
two basic needs. For the male respondents, the weekly helps fill their need 
to know, to keep abreast of the happenings in the city, For a majority of 
i the women respondents and the older males in the community, the local weekly 
lis a means of keeping in touch with the people. The so-called "personals" in 
the content of the weekly is its strongest appeal to this group which 
comprised a third of the total sample, 
I To some the weekly was viewed as a friend, a weekly companion, held 
;with such feeling that the respondents said they would be lost if the newe-
l paper did not come. To others the weekly is a guide to local shopping, The 
biggest appeal of the community press in providing information on the local 
shopping scene is unquestionably in the grocery line. 
I 
1 Finally, the urban weekly incorporates a feeling of local pride and 
!respect. The world may be getting smaller but man's interests still begin 
i jwith his family, friends and neighborhood. So long as the urban weekly 
I focuses its content on these primary interests and maintains a neighborly 
I (touch in its style, it will be on firm ground. 
I 
I 
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IN"mODUCTIOif 
Statement of the Problem: 
Why do urban weeklies exist in the very shadow of a daily newspaper? 
In East Providence, Rhode Island, not one but two weekly newspapers 
circulate within the city that has a population of over 40,000. Within the 
same city, the Evening Bulletin of nearby Providence, enjoys a monopolistic 
ily circulation that includes 95 per cent of the homes. In addition, a 
sister newspaper, The Providence Journal is virtually unopposed for the 
rning market in all areas of the city. 1'!!!. Providence Sunday Journal 
eaches about 84 per cent of the population. 
The Journal-Bulletin Company, publishers of all three of the Providenc 
ewspapers, maintains a city bureau of four reporters in East Providence for 
around the clock watch on the city's news pulse. 
How can two weeklies survive in this atmosphere? What is the appeal 
the weeklies? What needs are they fulfilling that the daily does not or 
It is to find the answers to these questions that this study was made. 
Scope of the Study: 
The findings of this paper are based on a thorough study of the news-
situation in East Providence and on interviews with receivers of the 
eekly newspapers involved. All interviews were scientifically selected at 
andom. This study would never have been undertaken had the author felt that 
the final conclusions were only valuable to the sample area. On the contrary, 
findings here are considered to be applicable to the numerous communities 
hroughout the country that have blossomed into urban centers as the 
utgrowth of a larger metropolitan area. This study reflects so.a basic 
ppeals the weekly holds for the residents of the satellite city, local 
~peculiarities notwithstanding. 
.!&ll ~ llU Proyidence 
East Providence, the sample for this study, became Rhode Island's 
eighth city on December 1, 1960. According to preliminary figures or the 
1960 census, it ranks sixth in the eta te 1 s population count with 41, 763, an 
increase or 16.4 per cent from the 1950 census.l 
"Ideally located at the head of Narragansett Bay, the City of East 
Providence is only 41 miles from Boston and 180 miles from New York City. As 
part or the Providence metropolitan area, East Providence occupies a central 
position relative to labor supply, transportation and distribution."2 
Despite such rhetoric as appears in the pages or the city's First 
Annual Report, 1960, East Providence is not considered unique or essentially 
different from the hundreds of other COJIIJil1ll)i ties throughout the United States 
that are part or a large metropolitan area. East Providence has blossomed in 
the last few decades into an "industrial-residential" center of its own, but 
I still is intricately part of greater Providence. 
I 
The westerly part of Seekonk, Massachusetts, was annexed to Rhode 
I Island in 1862 and incorporated as a town on March 1, 1862. The name East 
~Providence was conferred upon the new town by Governor William Sprague by 
request or a citizens' caucus. 
I 
The first white settler or what is now East Providence was Roger 
~illiams. He had arrived as a displaced person early in the spring of 1636. 
The boundary dispute between Massachusetts and Rhode Island, which dates 
1 Providence Evening Bulletin, June 2, 1960. 
2 City of East Providence, Rhode Island, !l!:!] Annual Report, 1960. 
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from Roger Williams' eviction from Massachusetts, was carried on intermit-
tentl;v 'for 226 ;vears until it was settled by the United States SUpreme Court 
at its December, 1861, term.3 
East Providence has an area of 13.85 square miles. On the north it 
I borders the ci t;v ot Pawtucket, Rhode Island; its western border consists or 
the Providence and Seekonk rivers and Narragansett Bay. Two bridges connect 
the city's highways to Providence, which lies on the other side or the rivers 
The western border of East Providence abutts the towns or Seekonk and 
Rehobeth, Massachusetts. Beth or these communities are rapidly growing 
residential areas. The southern border or East Providence consists or 
Narragansett Bay and Barrington, Rhode Island, primarily a residential area. 
The sample area includes three postal districts which renect three 
distinct sections of the city. They are Riverside in the southern portion, 
East Providence in the center and Rumford, bordering Pawtucket in the north. 
Locally the citizens recognize two other portions or the ci t;v as 
sections or the city. One is Phillipsdale, primaril;v an industrial develop-
ment along the Seekonk River that abutts Rumford and East Providence. The 
other is Kent Heights, a residential section that borders Riverside but is 
primarily part or East Providence. 
Although citizens will use the names or the five sections mentioned 
above to indicate their place or residence, distinction between the five 
along pseudosocial lines has long since been broken down, if they existed at 
all. 
In all sections one can find representation or elements along social 
and economic classifications but the cit;v is composed mainly or middle-class 
3 Journa1-Bulletin Almanac, Seventy-Fourth Annual Edition, 1960, compiled and 
published by the Providence Journal Company. 
people in variance with all the ambiguity such a statement suggests. 
Generally if one had to distinguish, Rumford would contain pre-
dominately upper-middles and middles; Phillipsdale, middles and lower 
middles; East Providence, a bulk of middles and lower middles; Kent Heights, 
middles and upper middles; with Riverside consisting of sections of upper 
middles and upper lowers. 
Providence is "Yankee•, that is, o! English, Scotch or Welsh extraction. The 
next largest group was Portuguese, 18 per cent; Irish, 13 per cent; and 
German, 9 'per cent. All other groups obtained less than 4 per cent of the 
total population with Italians and French comprising the largest elements. 
Politically, the city consists of one senatorial district for the 
state legislature and four representative districts. Locally, the city is 
divided into 22 voting districts and four wards, the latter division ccrres-
ponding to the four representative districts for state representatives. On 
the even-numbered years the city elects five councilmen, doe from each ward 
and one councilman at large. Ward One includes Rumford and its sub-section 
Phillipsdale. Wards T.o and Three include East Providence proper and the 
residential area known as Kent Heights. Ward Four is primarily Riverside. 
On November 2, 1954, the •town• voted to beccme a city and adopted a 
4 This study, as reprinted in the :!!!! Providence ~. allowed for a two per 
cent urgin of error and was based on the voting list or 1954. 
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new City Council-City Manager form of government under a Home Rule City 
Charter, On December 1, 1958, following the city's first •non-partisan elec- • 
tion•, East Providence formally becaae a city. Earl P, Sandquist of Aurora, 
Colorado, was appointed by the council as the city's first manager, 
In the latest primary election, June 14, 1960, 39 per cent of the 
eligible voters went to the polls, The endorsement of candidates for the 
November elections clearly indicated the voters' support for continuance of 
the newly adopted Home-Rule Charter and the city's present manager, Jlr, 
Sandquist. 
Although candidates run without party labels, the majority are 
•endorsed• by one of the three political groups within the city, These 
groups are, in order of success in the latest prill&ry, The Citizens League, 
Democratic Party, and Republican Party, The eligible number of voters in 
East Providence is 22, 617, 5 
•More than 750 firms with a composite payroll of $34,000,000 employ 
pver 8,000 of the community's labor force of 13,000 persons. Seven major oil 
~ompanies have storage facilities in the city, Over 260,000,000 gallons of 
petroleum products storage facilities are provided.•6 
For 1960 the city budgeted itself to run on an estimated income of 
~7,045,000, Seventy-six per cent of the budget dollar would come from 
property taxes based on a tax rate of $35.60 per $1,000 of assessed evalus-
~ion, East Providence assesses at 80 per cent of market value. 
The biggest expenditures for the city dollar would be allocated to: 
~chools, 41 per cent; sanitation, 18 per cent; public safety, 15 per cent; 
~ Voting figures and districts obtained during an interview with lliss Irene 
Dias, Director of the Office of Canvassing Authority, June 21, 1960. 
~ City of East Providence, Rhode Island~ First Annual Renort 1960. 
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and streets and highways, 9 per cent. 
The City Y&nager, in highlighting his financial program in the !!I§! 
Annn!!J Report for the city, has stressed putting the city on a "pay-as-you-go 
basis with "no new borrowing and no increase in tax rates." 
In the last few years the city bas changed its governaent and hired a 1 
professional administrator in an attempt to meet the challenge and demands 
that race any community in a larger metropolitan area that bas rapidly grown. 
East Providence was ideal for this stud1 for many reasons, not the 
I least or which was this writer 1 s familiarity with the city, Residence in the 
sa111ple area, though certainly not a requisite, is an advantage especially 
appreciated during the mechanics of conducting the interviews, 
East Providence was selected because it is like many communities 
across this nation that have developed as outgrowths of a larger metropolitan 
area. 
The newspaper situation in Bast Providence is typical or many of these 
eo-called •satellite cities.• East Providence still depends on the parent 
city, Providence, for its daily newspaper. However, a weekly press bas 
developed within its borders. 
Both weeklies in the sample area are not part of an acco111panying 
printing business but depend solely on advertising and circulation for 
financial support. The weeklies in East Providence are typical of a large 
portion or the urban coiDIDunity press in America which exists without their 
own printing facilities. There is no income from a Job Shop to underwrite 
the expenses. 
It is this type or urban weekly newspaper, publishing without its own 
printing facilities and existing under the shadow or a large daily, that this 
s tuQY' examines. 
llethod g! Research 
From the outset it bas been the objective of this study to obtain 
results that could be projected for the entire universe of the sample area 
and not be limited to just those actually interviewed, 
Tb do this, methods of random sampling were used as set down by 
competent authorities, The city directory was selected for drawing the 
rando11 interviews, The 1959 East Providence City Directory, the latest 
available, contains some 28,000 entries, This meant that in order to provide 
the 100 interviews, one out of every 280 naaes had to be selected, 
To give each one of the first 280 names an equal chance for selection, 
the numbers one through 280 were placed in a bowl. A disinterested person 
then picked a number, It was 43, The forty-third entry in the directory 
thus became the first selection. Thereafter, every 280th name was selected. 
The next nue down was placed on an alternate list, The result was a list of 
100 persons to be contacted for interviewing and 100 as alternates in the 
event the first selection did not take one or both of the weekly newspapers 
regularly, 
By the time 100 "positive" interviews bad been obtained, this writer 
bad called on 152 persons. 
A questionnaire, designed after consultation with competent advisors 
and revised after pretesting in the ll&liPling area, was then administered to 
the persons selected at random, 
The questionnaire made use of both the 11open" type questions and the 
dichotomous ( 11yes/no 11 ) type of inquiry. In the open type the question was 
asked in a uniform way and the respondent's answer was recorded in verbatim, 
f""' Coding of answers was not done until all the interviews bad been completed, 
6 
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Tbrougbout the interviews and the mail questionnaire, the identity of 
the writer was not disclosed. Since I had worked for the Post and later with l 
the Providence Journal, my identity with the survey could have produced a 
bias reply to some questions. 
Respondents to the interviews were told that the study was being con-
ducted by the "Media Research Associates• and that it was part of a universit 
research project •studying Community Newspapers in an Urban Setting.• This 
explanation satisfied the curiosity of the more dubious while the initial 
statement that the interviewer was not selling anything was enougb to evoke 
cooperation from most respondents. Only one person refused outright to par-
ticipate in the study. However, an alternate proved more cooperative. 
Al thougb approved methods in drawing the sample were used, one migbt 
ask if the random interviews accurately represented the universe in distribu-
1 i tion. After all, despite using a scientific method in selecting the names, 
the accuracy of the sample depended ultimately on the accuracy of the 
directory to include everyone. It is conceivable that people can move in or 
out of the city since the directory was published. 
There were three cases of vacated dwellings, and one where the 
dwelling had been demolished, In all these cases tha alternate was used and 
counted as an original interview. 
Several checks were made on the validity of the sample, The locations 
ot the 152 respondents, (100 "positive• answers and the 52 •negatives•) were 
plotted on a map or the city to determine if the sample covered the area 
(see Annex I). Did the sample geographically cover the city? The map un-
questionably indicates that it did. An astute observer may note in some 
areas there is a clustering of red dote, indicating those who received one or 
both of the community weeklies regularly and in other sections the blue dots, 
f"\, these that did not receive the coiDJiunity newspaper, are dominate, This 
phenomenon will be explained later. The sample passed a geographical test 
but did it accurately represent the population distribution? A comparison 
ot the distribution or the sample to ths general distribution or the city's 
voting population is shown in Table r.1 
/ 
TABLB I 
East 
Providence Riverside Rumford Total 
Total respondents 71 42 39 152 
Per cent of the sample 46.9% 27.5% 25.6% 100 
rer cent or population 44.0% 27.7% 28.3% 100 
in same area 
A third check on the validity or the selection of the random samples 
was to compare the distribution of the 100 respondents who received one or 
1110re of the co1111uni ty newspapers to the circulation distribution of the two 
newspapers.2 This comparison is refiected in Table II, 
TABLB II 
East 
Providence Riverside Rumford 
Per cent of sample receiving 49% 21$ 
a weekly newspaper 
Per cent of Post subscribers 49% 27% 
Per cent or News subscribers 51% 28'/o 
1 Population figures were taken from the Canvassing Authority, June 21, 
2 Distribution of circulation or ths two newspapers is based on figures 
obtained from the samples drawn from the subscription tilea or both 
newspapers. 
2'7% 
21$ 
22% 
1960. 
I 
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There is soli& variance in the sa~~pla from the circulation of' the 
newspapers in the same area but the difference is slight. Strict adherence 
to approved procedures of' scientific sampling and the use of' an up-to-date 
directory produced a sample that was representative of' the universe. 
To give the working adult respondent an equal opportunity to be inter-
viewed, all first calls were made between the hours of' 6:30 and 9:30 p.m. A 
second call was made on Saturday or Sunday. Subsequent calls ware made 
during tbe day or evening. 
By following this interview schedule, the majority of' the male working 
population were given a better chance of' being a respondent than if' the calls 
ware made exclusively during the day. The interview schedule accounts for 
the slight majority of' mala respondents, 51 par cent. In most casas the 
interviews ware conducted with only one respondent. In 12 casas two adults 
participated in the interview. In these cases, the sax, education, and age 
ware taken from the parson dominating the interview. In four casas, the 
respondents were weighted equally. In only two cases was the respondent 
under 21. In these instances it became clear that the younger respondent 
was the purchaser of' the weakly newspaper and the major reason the community 
newspaper was in that household. 
Other sources used in this study include interviews with both pub-
lishers, an analysis of' the two newspapers circulating within the sample area 
and the usa of' a mail questionnaire sent to 125 subscribers of' each newspaper 
selected at random from the subscription files in the newspaper office. 
The purpose of' incorporating the mail qaestionnaira technique of' 
research within this study was twofold. First, it was used to increase the 
sample size which this writer had neither the time nor anergy to interview 
and to observe and better evaluate patterns that emerged from the random 
10 
interviews. Secondly, the two methods, the random interviews and the mail 
questionnaire, are compared for validity and effectiveness as a method of 
research of this type. It was hypothesized that the interview technique 
would be the more effective method and that at best the mail questionnaire 
would only serve as a supplement to the interviews. 
A self-addressed, stamped return envelope was included with the 
questionnaires in an attempt to increase the percentage of returns, An 
announcement was sent to both newspapers for publication. The mailing of the 
questionnaires was coordinated to arrive at a respondent's home simultaneous-
ly with the newspaper announcing the study, 
The f2!! ran the announcement as agreed but the !!!!! did not, The 
publisher of the !!!!!, who was most cooperative throughout this study, re-
gretted the omission and said the announcement would run in the next issue. 
However, it did not. This unintended experiment or one newspaper running an 
announcement of the stud:y while the other did not apparently had no signifi-
cant effect on the replies. Fifty-six per cent of the replies were 
originally sent to f2!! subscribers while !!!! subscribers, without the 
benefit of an announcement in their paper, contributed 44 per cent or the 
total questionnaires returned. 
Background ~ ~ Community Newspapers 
The East Providence News was started in Riverside, Rhode Island in 
- -
1946 by the Reverend Gerald Gordon, pastor of the Kent Corners •Colllllunity• 
Church, It has an intra-city circulation today or 3400, 
Mr. Gordon said he started the News because -when I first arrived here 
(he had assUIIed his duties at the church shortly before the end or World War 
II), the Providence papers were providing excellent coverage or church news 
but after the war they seemed to reverse their policy, It was in reaction to 
this that we (the editorial we) started up the Community !f!!.!!."1 
llr. Gordon recalled, "We started printing 2500 copies right orr. but 
in those early years many papers stayed right here in the office, The early 
contents or the newspaper, as might be expected, was church oriented. But 
says its founder, "lle 1ve always felt we were a community church and much or 
what we printed was in the general interest or the community. During the 
first few years, circulation was increased through house-to-house solicits-
tion. Newsstands were employed also "but we dropped them because we found 
that people were saying that they bought the paper at the newsstand when we 
came around for subscriptions. Too many were saying that so we cut it 
(newsstands) out.• llr. Gordon said: "lle just sorts be~ running general 
news over the years until you see what we are now." 
The !!!!.!! is a tabloid which runs eight to ten pages each week, It 
publishes on Thursday at the Broadway Press in Providence, a commercial 
printing establishment. The !!!!.!! maintains offices at 15 lo!etropolitan Park 
Drive in Riverside in a small one-story wooden structure located a few yards 
from the Kent Corners church. 
11 Interview with Reverend Gerald Gordon, publisher or the !f!!.!!, June 18, 1960 
11 
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The .!'!!!! is obtained only by subscription and is delivered entirely by j 
mail carriers. Besides Mr. Gordon, who actively does just about everything I 
around the newspaper, the staff consists of a manager and editor, both 
women, five or six advertising salesmen and a circulation manager. 
AI. though all staffers occasionally contribute a •news" item, the 
newspaper does not have a reporter or photographer as such. Mr. Gordon says: 
•I can pick up all the news I need in two hours on a Saturday afternoon.• 
Hie technique is to pick out one or more streets and go house-to-house, 
picking up personal items and snapshots as well as new subscriptions or re-
newals. 
The effects of this weekly jaunt that bringsthe publisher face-to-face 
!with a segment of the population cannot be minimized. The random surveys 
showed that it maintains circulation and brought the reader closer to the 
newspaper as a medium for keeping in touch with friends and neighbors. 
This procedure for obtaining copy also shows in the pages of the If!!!· 
"Personals• and "Item News", regular features of the birthday, vacation trips 
and anniversary variety, would contain addresses on the same street or block 
and reflected the route Mr. Gordon used that week. 
When the ~ was started in 1955, the content of the l!!!! picked up. 
The personals were channelized into a magazine section printed in offset by 
the Watchemoket Press in East Providence and inserted in the regular issue of 
the l!!!!• The •hard• news items, consisting mainly of releases from both 
national and state organizations, rewrites of items appearing in the daily 
newspaper and "personalized• political articles by Mr. Gordon, were increased 
In general, Mr. Gordon feels that the competition 8 has not hindered us 
and in some ways has helped.• Circulation has increased slightly during the 
nast five vears. WWe anticinate a loss of about 10 ner cent each vear but 
13 
new subscriptions offset this and we have a sligbt net gain at the end or 
the year,• the publisher said. 
Any magic the words East Providence had on the nameplate or the ~ 
was matched in 1958 when the Co1111unity !!!!! changed its nameplate to ~ 
Providence !!!!!• 
How about advertising? •Oh we lost a little, but for every account 
they (Post)have taken away from us, we have taken away one from them.• 
Increasing printing costs forced the newspaper to increase its space 
devoted to advertising. During the sample period, the !!!!! ran eigbt pages 
and ranged from 66 to 92 per cent advertising. The average was 80 per cent 
advertising and 20 per cent editorial content. 
In llay, 1960, the magazine section was discontinued in an effort to 
reduce expenses. The subscription price was held at $1.50 and the advertis-
ing rate maintained at $1.00 an inch or "what we can get.• 
In llarch, 1960, Mr. Gordon started the Seekonk Community News in 
Seekonk, Massachusetts, a rapidly growing residential area which borders East 
Providence on the east. The newspaper is an offset printed by the Watchemoke 
firm and is delivered free to every home in Seekonk and nearby Rehobeth, 
Massachusetts. Mr. Gordon reels blanket distribution is the •only way to 
start a weekly newspaper these days.• 
Mr. Gordon, some new starters and the bulk or the ~ Providence News 
starr have been directing their efforts toward the firm establishment of the 
Seekonk paper. 
The result is that the content of the East Providence News has 
slipped considerably since its rival, the ~. arrived. .Although Mr. Gordon 
said he wae going to "step up efforts in East Providence," this study was 
taken durin~t a period when the News was surrerine: from inattention. 
14 
The East Providence Post was founded by Walter Gray and published its 
- -
first n1111ber in November, 1955. Jlr, Gray, a graduate of Boston University's 
School of Public Relations and Comunications in 1951, worked as a reporter 
in suburban offices of the Providence Journal-Bulletin from 1952-1955. His 
last assignment was as a reporter in the Journal-Bulletin's four-man East 
Providence news office, 
While working in East Providence for the Journal, Jlr, Gray found 
•many people who were constantly concerned with the superficial coverage of 
the news by both the weekly (!'!!!!) and the metropolitan dai17, I started 
the~ to provide people with and fulfill their needs for more depth in 
local news.•2 
The new weekly, a tabloid running eight to twelve pages, was given out 
free for one month. A drive for paid subscriptions at a rate of $2.00 
annually was begun, By the end of the first year, the ~ had a circulation 
of 1700. 
During the next two years, the ~ maintained correspondents in 
Rumford, Riverside, Kent Heights, and nearby Seekonk, Massachusetts. The 
rest of the staff included llr. Gray and his wife, an office girl, an adver-
tising man and a sports columnist, 
"We started out as a social paper appealing mainly to women with a 
high priority of content devoted to school news, P.T.A. and the like,• lfr. 
Gray said. 
8 Behind the Cigar Smoke," a political column written by Ur. Gra7, was 
added with the sports column to increase appeal for the male readership 
market. Ttro years later, the sports columnist left the city, taking his 
2 Interview with Walter Gray, editor and publisher of the f2.!!, June 24, 196CI 
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column with him. •Cigar Smoke" has remained ever since. By the middle or 
1957 the newspaper had obtained a circulation of 3,000. This was mainly 
obtained by awarding cash rebates to clubs soliciting new subscriptions and 
renewals. 
In May of 1957, a public campaign was launched to boost circulation. 
Points were awarded to individuals for each subscription. Cash prizes and a 
new automobile were offered for inducement to participants. •The contest was 
based on the premise that a lot would enter and that there would ba a high 
dropout rate early in the game, but we hoped that contestants would sell to 
their friends and family before dropping out,• Mr. Gray explained. 
Apparently the premise had some basis for the ~ gained some 2,000 
new subscribers in a sixty-day period and went over the 5,000 mark. 
Shortly after the contest the ~went from a tabloid to a standard 
1 
size eight-column newspaper. It was during this transition period that this 
writer worked for the ~. First as a general assignment reporter under an 
internship program from the Departant of Journalism at the University of 
Rhode Island, and later as a sports editor. 
The advertising lineage did not blossom proportionately with the cir-
culation and in November, Jack Hazleton, a succenful businessman in the 
community, was brought in as a partner and assumed the duties of business 
manager. 
By January 1958, shortly after this writer left the ~ for a posi-
tion with a daily in New Jersey, Mr. Hazleton revised the paper to insure its 
economic success. The correspondents were released and the news gathering 
force of the newspaper was reduced to just llr. Gray, who also solicited ads. 
·llr. Gray said "From that time on, most of our news came in over the phone or 
throu the mail • 
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Printing costs went up 35 per cent in four and one-half years and now 
constitute 60 per cent or the Post's expenses. ..e were forced to maintain 
our advertising rate ($1.10 an inch) because or the competition; but in most 
cases we have to take what we can get (less than established rates) to 
maintain accounts,• Mr. Gray explained. To meet increased costs the in-
evitable happened. Space devoted to paid advertisements rose from 60 per 
cent to 75 to 85 per cent. During the sample period the Post averaged 82 
per cent advertising. 
Besides being squeezed out by advertising, the news content suffered 
further when lfr. Gray accepted a position as press secretary to the Office of 
the Governor or the State or Rhode Island in 1959. He remained on as editor 
and co-publisher or the ~· During the sample period lfr. Gray accepted a 
job with the University or Rhode Island and sold his share or the newspaper 
to Mr. Hazleton. The formalities or this transaction were still taking place 
when this thesis was written. 
The new owner, Jlr. Hazleton, feels that the future or the Post is 
"bright.• He frankly admits that he does not know much about the editorial 
side but from a business point ot' view, he is convinced that the newspaper 
will flourish. 
Mr. Gray does not feel there is room for two weekly newspapers in East 
Providence. •By competing we deny each other growth, by cutting advertising 
rates and subscription prices. Geographically, we are in an area that is 
saturated b1 a daily. There is not sufficient advertising here to support 
another daily, but I think a single weekly can go here.• 
lfr. Gray thought the main appeal ot' a weekly in East Providence was 
•to fill the vacuum created by the daily in three areas; namely, politics, 
s rts and social activities.• The metro olitan news a r covers olitical 
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news extensively but Mr. Gray felt there was a need to "interpret and 
analyze" politics for the reader. The success of his humorously written 
"Behind the Cigar Smoke• column bears him out on this point. It was an 
overwhelming favorite mentioned by ~ readers during the survey. 
Just prior to the sample period the ~ changed its printing date 
from Wednesday to Thursday. This was due to a change in the printing 
schedule at the Tribune Publishing Company in Dedham, Massachusetts, where 
the ~ is printed. This means that a majority of the ~ subscribers now 
reeeive their newspapers on Friday morning in the mail. About 1000 copies 
are distributed to homes by newsboys on Thursday afternoon and another 500 
are distributed to newsstands the same day. 
Any discussion of the newspapers in the sample area would not be 
complete without a word about the Providence Journal Bulletin Company, 
publishers of the Providence (morning) Journal, Providence Evening Bulletin, 
and the Providence Sund&r Journal. 
According to the Audit Bureau of Circulation's figures for 1959, cir-
culations in East Providence were: Bulletin 11,057, Sundar Journal 10,205, 
and daily Journa1 2,786. The number of households in East Providence during 
the same period were 10,791.3 
The Journal-Bulletin company maintains a four-man bureau in East 
Providence. The daily file of this group averages three columns of news in 
the Evening Bulletin. About half as much space is allocated in the daily 
- Jourtl!!! and Sundar Journal. 
Sports coverage, especially of the local high school, society news, 
and most of the community advertising are directed by the corresponding 
3 Journal Bulletin Almanac, 1960. 
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departments located in the Journ•l-Bu1letin 1s -.in plant in Providence. 
Generally, the last Providence office of the Journal-Bu1letin is 
responsible for coverage of the city hall, police, school committee activi-
ties, and blow by blow descriptions of the council meetings. This type of 
news, renecting the daily pulse of the city, comprises the bulk of the space 
devoted to last Providence on the •Greater Providence• page or the 
lletropolitan edition of the Bulletin. Obituaries, weddings, births, and club' 
j news and features equal less than a third of the total weekly output of some 1 
20 columns of "locally oriented" stories. 
In total space allocated to "last Providence news" the Bulletin alone 
averaged some 25 per cent more than either of the weeklies. The ratio was 20 
columns in the Bulletin to 15 columns in the Post or !!!!!· In space devoted 
to "hard• news, politics, fires, crime, courts and school administration, thel 
' 
ratio was 14 to 4 in favor of the daily. In socially oriented content the \ 
weeklies individually out-spaced the daily on a weekly average by 11 columns 
to 6 in the Bulletin. 
It is clear from these figures and from talks with the publishers or 
the weeklies and the chief of the Journal's news office, that the weekly is 
considered as a suppleaent to the daily and not a direct competitor. 
Despite the daily providing more space weekly to East Providence than 
either or the community newspapers with an overwhelming emphasis in coverage 
or 11hard11 news, this survey found that a readers' definition as to what 
local news is and the journalists' conception or the same differs widely. 
In one question or the random interviews, the respondents were asked 
to describe the coverage or East Providence news in the daily they were re-
ceiving to the community newspaper they received. Forty-six per cent 
thou t the weekl was better while 26 er cent thou t it was the same as 
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The surve showed the newer r the Post te ed a new eource for 
66 per cent of its city circulation. Out of 152 interviews, 74 took the Poe 
or this number, 43 had never previously taken the !!!.!!• Of the remaining 31, 
nine dropped the !!!! in favor of the E2!! and 22 decided to receive both. 
In the final analysis after four years of competition from the Post, the News 
suffered a loss of 10 per cent of its subscribers. But through continual 
solicitations for new subscriptions, and by cashing in on the revival of 
interest in a local paper created by the Post, the !f!!! is now able to show 
an overall net gain in circulation since its competitor arrived. 
For a year prior to this study and during the sample period, both 
community newspapers have been forced to devote a maximum of space to adver- i 
tieing content. Both run about 20 per cent news content and most of that is 
in the socially oriented classification. Neither is departmentaliaed in its 
presentation of news content. Neither has an editorial page as such. In 
general, neither is considered better than the other. Both run advertise-
newspapers in East Providence leave a lot to be desired. When compared to 
award winning community organs that show what can be done with a weekly 
newspaper, East Providence is sorely lacking. 
Wb7 have these community newspapers, forced by econoaic conditions to 
lower their editorial standards, been able to obtain a combined intra-city 
circulation of 8,000? Why do 65 per cent of the households receive one or 
both of these "sheets?" What needs are these community newspapers filling in 
the eyes of the readers? This study was conducted to find the answers to 
these questions. 

What ~Respondents Like 2!: Dislike 
All or the random interviews were completed in the respondents own 
words before coding took place, Replies were compiled according to similar-
ity and not into any pre-determined categories. (See Appendix I) 
Initially, the sample shows that approximately two out or three 
families in East Providence are receiving one or both or the city's weeklies.' 
1 
Why? This is what the study set out to rind. 
Some findings about the 52 persons that did not regularly receive 
I 
either weekly is pertinent and will be discussed later. For how they 
responded, see Appendix II. 
The major focus or this survey is on the 100 respondents who did 
receive a weekly. Twenty-two per cent or these received both papers, 
fifty-two per cent received only the ~. and 26 per cent received only the 
If!!! regularly. The majority, 83.7 per cent, received their newspaper in 
Friday's mail. 
The word received rather than read is intentionally used here. This 
stud1 does not propose to measure readership nor was the design complicated 
with questions to measure this phenomenon, However, the number or extensive 
replies to the open-end questions, the variety or items recalled in reply to 
an advertising question, and the respondent's ability to discriminate in 
describing their own exposure, give ever,r indication that the local newspaper 
is being read. 
When asked to describe their reading habits or the local newspaper, 
35 per cent said they read "all or it,• 19 per cent •most or it,• 36 per cent 
•some or part or it,• and 10 per cent said that they read •very little or 
none or it.• 
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What do you like most about the weekly? When the answer "local news• 
was given, the respondent was asked if he could be more specific. 
Personal, 27 per cent and politics, 26 per cent were the hands down 
favori~~ Eleven per cent liked "local news in general" and 6 per cent 
preferred school news. Six per cent were fans, "liked everything," and a 
like number replied •nothing in particular." 
"Behind the Cigar Smoke,• a political column by the former publisher 
of the Post, received the most mentions of specific items, with 17. This wasi 
included in the percentage favoring politics. Through the years column, run 
by both newspapers was the favorite for three per cent. TWo per cent liked 
the proverbs run above the masthead of the !!!!· 
What others liked most were: sports, three per cent; advertising, 
three per cent; club news, two per cent; letters to the editor and picturel!l, 
one per cent each. Three per cent of the respondents said what they liked 
most was •simply because its the local newspaper.• What distinguishes this 
last group from the "fans• becomes clear in the next question which asked the 
respondent, "What, if anything, do you dislike?" Fifty-one had no dislikes 
of which eleven, including the fans, used the question to repeat what they 
liked. 
Despite the fact that both weeklies had been forced to cut their news 
content to 20 per cent of the total space per issue and had not increased the 
quality of the items during the past year, a alight majority of the reepond• 
ents still had no particular dislikes. 
Forty-nine per cent, including the three who liked it eimply because 
it was the local paper, voiced a dislike. The overwhelming majority, 26 
per cent, thought their paper contained too many ads or its counterpart, not 
snou~ news. Eiaht oer cent thou~ht there was a biasness in the oolitical 
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content, seven per cent disliked the personals. The rest thought the paper 
was only a repetition of the daily, did not cover enough sports news, or 
they disliked everything. 
However, there is an increasing number that are becoming aware of the 
decreasing amount of editorial space in the weekly. The majority seemed to 
be receivers of the Post which had begun as a progressive 10 to 12 page 
tabloid with only 25 per cent advertising. After three years the advertising 
comprised 55 to 60 per cent, but in the last year the average has been in the 
eightieth percentile. 
The group that thought the community newspaper "contained too many 
ads" becomes more significant when compared to a study of three community 
newspapers in sections of Chicago conducted in 1951 by the University of 
Chicago. One of the conclusions of that study said, "the community press is 
not generally perceived as a medium which is commercialized.•1 
In that study, only 10 per cent of 600 respondents claimed that there ' 
were too many advertisements in their local community newspapers. A content 
analysis of the community newspapers in Chicago revealed that 74 per cent of 
the entire contents was devoted to advertising. The East Providence commun-
ity newspapers were 8 to 10 per cent higher. The number of respondents in 
East Providence perceiving the weekly as •commercialized" on the basis or 
the Chicago definition, was 26 per cent. 
This comparison is only offered as a suggestion to show how far the 
community newspaper can go in the percentage of advertisements before there 
is a significant adverse effect on the image held by the subscribers. 
In the case or East Providence, the limit in total space devoted to 
1 Janowitz, Morrie. l'!l! CommunitY Newspaper !!l !!1 ~Setting, The Free 
Press, Glencoe, Illinois, p. 157. 
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~ advertising apparently ha~ been reached. Further increase in advertising 
space probably would increase the elemsnt holding the commercialized image 
to such proportions that the newspapers would lose identity as the community 
press and become "shoppers.• 
Despite the pessimistic tone or the foregoing, the advertising in the 
East Providence newspapers is regarded with a genuine interest. A majority, 
85 per cent, said they read •all, most, or some• of the advertisements. 
However, over half of this group admitted that their attention to the adver-
tisements was less than that devoted to the news content. 
Fifteen per cent in the group said they did not read the advertise-
menta, but about half of the remaining group recalled one or more specific 
purchases resulting from an advertisement read in the local newspaper. llany 
others said "they might have," but could not recall the exact purchase or if 
it resulted directly from an advertisement in the community newspaper. They 
were counted as negative replies. When the item recalled was groceries, the 
respondent was asked if he could recall an item "other than groceries.• If a 
second item was recalled, the respondent was counted as a •yes•; if not, he 
was included in the group not recalling a specific purchase. The purpose for 
this distinction was two-fold. First, a series of questions on grocery 
advertising and shopping habits was included in the design or the study. 
Secondly, as the responses to the grocery questions revealed, many people go 
to the same grocery store or stores every week and to accurately measure who 
purchased groceries solely because they read an advertisement in the local 
newspaper beco11es a complicated matter. As a precautionary measure it was 
arbitrarily decided not to accept groceries as an acceptable recall. 
The percentage then of those responding positively to an advertisement 
in the local newspaper would have been much higher had more liberal terms 
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been applied in the measurements. 
In this case, 41 per cent of the total sample or nearly half of the 85 
per cent who read any advertising at all, is a conservative figure represent-
ing "positive" responses at one time or another. 
Items purchased ranged from buying a bouse to sending away for a 
sewing pattern. 
The variety of items recalled clearly indicates one of the needs the 
weekly was helping to fulfill. To many, the community newspaper was a guide 
for local shopping and a genuine aid when the budget dictates economy first 
or when conditions called for a special purchase. 
Modern business philosophy, producing such slogans as "buy locally 
first" or its variants encountered on both the state and national scenes 
suggest broader aspects to why people consult the advertisements in the local 
newspaper. More important here is that the people are using the advertise-
ments. 
When grouped, the majority of purchases come under headings of 
hardware, automotive accessories, clothing and foods (other than groceries). 
The next most frequent types of purchases included furniture, sporting goode, 
housing and employment. 
The most frequently consulted advertisements are the grocery ads. All 
but eight of the women respondents said they read the grocery advertisements 
in making out their shopping list. Eighteen out of 52 men said they usually 
read the grocery advertisements. Surprisingly, most of the male readership 
did not come from the bachelors or widowers but from husbands in the 20 to 40 
age group. Of the total sample, 56 per cent said they "used• the grocery 
advertisements in making out their shopping list. Two male respondents said 
they were not sure if their wives did but "thought so." Both of these were 
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classified as "didn't know.• The remainder, 42 per cent, includes those that 
look at the grocery ads •once in a while" or •very rarely.• 
The popularity of the grocery advertisement apparently is no surprise 
to the advertisers themselves. Sixty-five per cent of the respondents said 
the markets at which they usually shopped were regular advertisers in the 
weekly. 
It became apparent from a question on where the respondents shop, that 
the grocery advertisement functions as information rather than as a sales 
pitch. Two out of every three families said they shop at the same store 
every week. Sixteen per cent reported shopping habits that involved the same; 
two or three stores. 
In most cases the selection of a store seemed to be a geographical 
one, with the nearest chain store getting the nod. However, regular shopping 
patterns did not prevent the readers from consulting the grocery advertise-
ments. The idea being to see what is on sale this week and to compare prices 
"just in cese.• Readership among the 17 per cent who shopped at different 
stores was not as extensive as might be expected. Jlany of this latter group 
depended on the daily newspaper for their guide to grocery buying, "or just 
shopped around." 
Many shoppers with established routines use the advertisement of 
"their store• to make out a guide list before the actual shopping begins. In 
this age of "time-savers" the function of the advertisement as providing 
information cannot be overlooked. The grocery store ad not only competes for 
that small group that shop at different stores, but also has the equally 
important role of providing a service for the regular customer and thereby 
reinforcing his patronage. 
The weekly is a logical choice as the medium for the grocery 
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advertisement on several counts, First, the advertisement does not get lost 
in the bulky Thursday edition of the daily. Secondly, the reader can consult 
the advertisement anytime during the week, long after the daily might have 
been discarded, For the chain store the weekly advertisement is a necessity 
to equalize promotions by the larger local markets, for whom the community 
newspaper is the only logical medium in which to advertise, Lastly, there is 
some evidence that a certain amount of closeness and prestige is attached to 
seeing one 1 s store advertise in the local weekly. Said one respondents "Oh 
yes, they always advertise; I don't think I'd go there if they didn't adver-
tise." Another shopper who regularly went to a store that didn't advertise, 
•no they don't, but I wish they did; seems to me all the other stores in 
town do. I wonder why they don't?• 
I 
Participation 
This study is concerned with competing city weeklies publishing in the 
shadow of a large daily. 
Community newspapers operating under such conditions take on charac-
teristics of their own. Because of their geographical locations they are 
unlike the small country weekly. The close relationship that exists between 
most small town publishers and their readers is not afforded the editor of 
the city weekly. By publishing within the circulation area of a large metro-
politan daily, such as the Providence Journal-Bulletin, the editor of the 
weekly loses the exclusive beat that the country editor enjoys. 
Because his community is the outgrowth of a larger one with an already 
established daily, there is little hope for the weekly editor that his news-
paper some day will become a small city daily. I£ the limits of his poten-
tial advertising market do not convince him of this, the established daily 
will. 
There is little objection from the daily as long as the publisher of 
the community newspaper appears willing to remain •only a weekly.• 
In most small towns most people will be able to tell the visitor where 
the local weekly is and point out the editor by sight. 
In East Providence only 32 per cent of people had ever met the editor 
or publisher of either weekly. Several of this group had met llr. Gordon of 
the !!!! when he came around for a subscription or news item, but did not 
feel they would recognize him on the street. Less than 32 per cent had ever 
visited the offices of either newspaper. Thirty-six per cent, however, had 
sent a news item to the paper. The 110st popular conveyance for sending a 
news item to the local paper was the telephone. Next cue the mail. Another 
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group, all .!f!!! subscribers, reported giving their items to Mr. Gordon durin 
one or his Saturday treks through a neighborhood. This weekly ritual by Jfr. 
Gordon and the circulation contest by the l2!1 which depended on a vast 
number of contestants to sell to their family and neighbors before dropping 
out, offers some explanation to the •bunching• tendency of subscribers noted 
in the map or the sample area. (Annex I.) 
All persons who had sent a news i tam to the local newspaper reported 
that it was printed. In many cases the respondent added, with a notable air 
of satisfaction, •it was printed exactly the way I sent it in,• or "almost 
the same.• Such statements show the prestige factor of seeing one's contri-
bution in print still exists for the urban weekly as it most assuredly does 
for the country weekly. The fact that many or the items were printed as sent 
in, is another trait more in keeping with a small town paper. 
The types of items sent in by 36 respondents indicates that their 
image of the urban weekly is not vastly different from country folk. 
Personals and items about the family comprised 21 of the total news items. 
The next largest number, five, dealt with club news. Other items sent in 
included school news, 4; pictures, 3; a business item, a general news story, 
land an obituary, one each. 
The heavy appearance of social-personal items is in keeping with the 
focus of the content of both newspapers, especially during the past year when 
the news gathering forces were reduced sharply. 
In a final question on participation, only one respondent reported 
having ever written a latter to the editor. In this lone ease, a housewife 
said she had written a letter that •was unfavorable to the writer of the 
story." Her letter was printed. This question served a primary role of 
tasting the sample while field interviews were being conducted. Had a heavy 
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response or letters to the editor been encountered, a check or the sample 
would have been in order. The lack or letters is in keeping with general 
findings that few people, never mind percentages, ever write a letter to the 
editor. In this case only one letter is in keeping with the particular situ-
ation. Neither the ~nor the News run an editorial page as such, which 
usually is a drawing card for reader reaction. Both papers frequently make 
their opinions known, especially on political issues, but these are usually 
found in the contents or •news• stories or in "Behind the Cigar Smoke," a 
regular column written by the editor or the ~. 
The ~ primarily restricts its opinions to the column written by lfr. 
Grey. He left the paper in July so this policy may change. 
This en try from the column of June 23 , 1960 typifies its style: 
0The GOP held a meeting this week and early reports were that all hell 
was about to break loose regarding the leadership or chairman Ray 
Finizia ••• Ray, however, had the situation well in hand as usual and 
the troops remained orderly. • 
A front page story of July 1, 1960 headed, •Juvenile Division Bares 
!Weaknesses,• appeared in the !!!.!!· The story in totel follows: 
•Ever since police chief, James Crosby, appointed a man to the 
Juvenile Division of the Police Department, who was more interested 
in arresting than in preventing juvenile delinquency, there has been 
a difference of opinion on how juveniles should be handled. 
Certain or the clergy have felt that a legitimate juvenile division 
should have been set up with men and women willing to work the necessary 
hours to create the kind or environment necessary to properly prevent 
delinquency. 
As if to spite the professionals in juvenilism the police department 
has appointed men who, as a rule, have not been willing to give extra 
hours necessary to prevent juvenilism. Nor has the police department 
shown a desire to put themselves out as a department to prevent 
juvenilism. 
Now that it has come out into the open that delinquency is rising 
in East Providence, people should stert to pressure for a real juvenile 
department.• 
It has !!!!!!! been the purpose or this study to compare the f9.!!1 and 
!!!! except where responses renect an influence of one of the papers in 
particular. 
The appearance or opinionated articles is most frequently found in the 
~and specific references to such should be considered in that light. The 
tvague ramblings or the story quoted from the !'!!!! is typical or the quality 
or ite "hard" news content. Only a few of the articles are as "editorialized 
as this one, but many general news items appear without a careful check or 
all the facts. A point in question was a front page story announcing the 
lOOth anniversary or Riverside in June 1960. The source for this story was 
~ntioned repeatedly. The next week a letter from the source appeared in the 
~ announcing that Mr. Gordon had talked to him brieny on the phone and 
that he had said that a railroad had been completed •around 1860" but Mr. 
Gordon had misconstrued this statement and developed the idea that Riverside 
was to begin a centennial. As it turned out, the railroad was built in 1857 
and had no bearing on the founding or Riverside which was not incorporated 
~til 1878. 
Normally, such articles do not produce letters or any measurable 
reaction other than a few phone calls and those usually from persons directly 
-.rrected. 
Possible reasons why readers generally overlook such shennanigans that 
•ppear from time to time in the community newspapers was unexpectedly offered 
by those who said they never wrote a letter to the editor. The respondents 
were not asked why but volunteered explanations. 
A fifty to 64-year old woman said1 "I was going to (write a letter) 
but why bother, its only a little paper and most people don't pay any atten-
tion to that kind or starr.• However, when asked what the newspaper meant to 
her she said1 "It's a nice little paper, I 1d miss it if it didn't come--
tells me what I want in a nutshell--get 110re from the front page or the News 
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than all of the Bulletin.• 
A subscriber to both newspapers coiRIII8nted: 
"I was going to but never got around to it. I think both have biasness 
in their political content but they're not unfair to any side.• 
1fhy did he suscribe to both papers? •Because they're the local paper, 
(He used the singular). 
Perhaps an underlying reason for the general apathy toward scolding 
the local weekly was expressed by a 40 - 49-year old male respondent, who 
said: "I don't always agree with what they say but they're harmless.• 
Generally, it is accepted that people just do not take the time to 
rite a letter to the editor. 
However, the country weekly generally gets a feedback that propor-
tionally is higher to its circulation figures than does the daily, but not so 
the city weekly. Apparently, the very fact that a metropolitan daily exists 
nearby tends to dwarf the importance of the urban weekly as an effective 
factor in forming public opinion. Unlike the country weekly which often is 
recognized as having the loudest voice in the community, the urban weekly is 
viewed as "harmless.• The daily gets most of the attention as an opinion 
former so the weekly nearby is perceived as a friendly recording of what all 
the people are doing, and other interesting little tidbits that you do not 
find in the daily. When the paper does yell, nobodY pays any attention. 
After all, what does one do to a "friend" when he pops off for a moment? 
WhY They Subscribed 
Who gets the local weekly regularly, and bow long have they been 
getting it? Why did they first subscribe to the community newspaper? What 
does it mean to them today? 
A series of questions designed to throw some light on the answers to 
these problems reveal some interesting patterns. 
The who of the respondents in teras of sex, age, income and education 
indicate that the bulk of the co1111unity newspapers were purchased by an 
adult, male or female, who is 30 to 49 years old (54 per cent), who bas 
completed all of his high school education but no college (34 per cent), and 
bas an income of over $3,000 but under $7,500 before taxes (See Appendix I). 
I The local newspaper goes into homes that had at least two "readers" 
(89 per cent). For the 100 homes receiving a local newspaper a total of 261 
read "some of the paper." The respondent was asked bow many others in the 
family "read" the local weekly, not how many others there were in the 
household. 
This same group of 100 respondents reported receiving 270 other news-
papers regularly in addition to the local weekly. Almost all the respondents 
are receiving the Evening Bulletin (95 per cent) and the Providence SundaY 
Journal (84 per cent). Excluding the weekly the majority of homes were re-
ceiving at least three newspapers. The average was 2.7 newspapers being 
received regularly by each household. The average for families not receiving 
the weekly was 1.3. 
For the 52 respondents who did not take a weekly regularly, 80 per can 
received the Evening Bulletin but the circulation of the Sund&Y Journal 
dropped to 51 per cent. Only 28 per cent reported receiving a third 
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newspaper, 
In general, those already receiving two or three newspapers are more 
likely to purchase the local newspaper than those that receive fewer news-
papers. There is an obVious limit. The extreme in the group that did not 
receive the weekly that were now getting four or more newspapers, said they 
had more than they could handle, However, more frequently encountered among 
the 100 respondents who received the weekly was the phrase 8 oh, we are an 
avid newspaper family, we like to read," 
How long have they been receiving the local newspaper? For the Post, 
41 per cent have been subscribers or regular receivers since its beginning in 1 
I 
1955. The number that have been receiving it for four years represented 
seven per cent of the total. The effects of the contest run in 1957 were 
still evident as 22 per cent had started taking the newspaper then. However, 
the number of dropouts apparently was high also. 
Mr. Gray said the newspaper circulation rose from 3,000 to over 5,000 
during that month; an increase in excess of 60 per cent. However, the number 
that remained seems to be around half that percentage, Continual efforts by 
the staff of the newspaper to uintain circulation figures is evident in the 
number of receivers obtained during the past two years, 28 per cent. 
The pattern of the !!!! subscribers is interesting. About 20 per cent 
~ve stayed with the paper for its entire 14 years of publication. Only 18 
per cent of the respondents subscribed during the next nine years before the 
~ arrived, Sixty-two per cent of the subscribers have been obtained since 
the arrival of the !:2!i• It is clear, in terms of circulation at least, that 
the arrival of the second weekly helped the first, Except for the first year 
[there is a close relationship in the number of subscribers obtained by the 
~o papers. When the Post reached a peak in 1957, the News al=s=o='ga!!=::i=n=ed=·=====#'==== 
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~ Table III shows this relationship: 
TABLK III 
Year Subscriptions Started 
1960-59 1958 1957 1956 1955 1954-47 1946 
NWiber or ~ respondents 
NWilber or ~ respondents 
5 
6 
g 
15 
10 
16 
4 
7 
5 
30 
7 9 
The nWiber of people who have started taking the local newspaper in 
the past two years in view of the fact that neither paper has substantially 
shown an increase in circulation indicates a significant turnover rate in 
subscribers. Mr. Gordon of the !!g estiJDated a 10 per cent turnover annual]j 
The Post has had to make up the loss of 40 per cent who dropped out a year 
f" after the contest. 
It would follow that the weeklies must have contacted most of the 
residents at one time or another. A specific question covering this area was 
put to the 52 respondents who did not receive local weeklies. Eighteen per 
cent said they had received one of the weekly newspapers at one time or 
another. 
Of the total number of •negative" respondents, 64 per cent said they 
had heard of or seen both weekly newspapers, 20 per cent were aware of only 
one weekly newspaper in the city, and the remaining 16 per cent had never 
seen or heard of either. 
Extensive probing for a depth interview with this group was not 
attempted. Obviously the interest and attitude of this group towards the 
local weekly would be more hostile or apathetic than the other respondents. 
(". Asking these people such things as their age, education, and income would 
36 
only evoke resentment because they did not receive the local newspaper in the 
first place. Yet this group was not overlooked entirely. Once assured that 
the interviewer was not selling anything and did not represent either news-
paper, they were asked why they decided not to subscribe to the local weekly. 
Their answers listed here help to understand this group. 
26 per cent - the dsily newspaper is sufficient 
24 per cent • not interested--cannot be bothered 
16 per cent - did not know exactly, had never heard or seen 
either weekly 
9 per cent - had received ~ but dropped it 
8 per cent - had received !!!! but dropped it 
5 per cent - not interested yet, just moved into area 
4 per cent - no time, have too much to read now 
3 per cent- did not take any newspaper at all 
2 per cent - would take paper but no one came around 
2 per cent - no reason at all 
1 per cent - had received paper but it just stopped coming 
About two thirds of the non-subscribers are aware of the local papers. 
llost feel the dsily is sufficient and that the weekly has little of interest 
to offer them. A portion of this group has given the local weekly a fair go 
and then decided it was not what they wanted or expected. Two characteris-
tics of the non-subscribers are (1) they generally read fewer newspapers, 
and (2) their interest about the people and personal side of the city is 
less than that of weekly newspaper readers. 
or the group that did not take a weekly, a third still remain as po-
tential subscribers. About half of these people were still unaware that 
weeklies exist in the co1111unity. The others have various reasons for not 
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taking the weekly now b~t hostile attit~des that could prevent a future sub-
scription have not been developed. 
lhT did they subscribe? Going back to the 100 •positive" respondents, 
twhT did they subscribe in the first place and what does the weekly JUan to 
thea now? Realizing that both weekly newspapers left a lot to be desired in 
their coverage of local affairs, it was a p~zzle before this st~dy began as 
to why 65 per cent of the populous took the weekly. 
In asking people why they did subscribe, produced the following 
replies: 
It is 
33 per cent - someone came around and asked me 
18 per cent - to support a local newspaper 
17 per cent- keep in touch with the people 
13 per cent - keep up on local news in general 
11 per cent - miscellaneous 
3 per cent - did not really know 
5 per cent - subscribed mainly for the ads 
logical to concl~de that most of the subscribers or a weekly 
newspaper are approached initially for a subscription. Only the monopoly 
daily and strong one-town weeklies enjoy such privileges of having to do 
little or no solicitation for subscriptions. And it makes sense that people 
subscribed because it was a local newspaper. Had the solicitor been selling 
•another one of those magazine things,• then the reception might have been 
different. 
Conceding this, 33 per cent reported in their own words that because 
somebodY took the time to call on thea was the only reason they subscribed to 
the newspaper. This group also reflects those that subscribed during the 
Post 1 8 contest •to help a friend win a ear• as one man put it. 
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!1 though this group did not have very strong reasons for subscribing 
to the local newspaper initially, the paper bas taken on meaning since then. 
Eighteen per cent of the respondents subscribed because it was the 
local paper. This is the group that felt it •would be nice to have a local 
paper and I felt I should support it. • Seventeen per cent subscribed because 
they wanted to "keep in toucl1. with the people I know." Almost as many, 13 
per cent, took the paper because they wanted to "keep up with what happens in 
the community.• Five per cent subscribed mainly for the advertisements, 
three per cent did not know and the remainder bad a variety of reasons that 
were primarily peculiar to the respondent. 
When the reasons for why they subscribed are compared to who the 
respondents were, the influence of sex of the respondent emerges as having 
some innuence. Of those that bought it because someone came to their door, 
f" 15 per cent were men and 18 per cent were women. Four per cent of the men 
frankly adllitted that their wives had bought the paper initially which leaves 
the female dominating this group 22 to 11. Women were also the ones that 
originally subscribed to the newspaper "to keep in touch with friends,• 11 
per cent to 6 per cent. Most of the men responding in this category ware in 
the 50 to 64 or over 65 age group. 
The male innuenca was most pronounced among subscribers who did so to 
"keep up with the events in the community" or in the group that subscribed to 
•support a local newspaper.• 
' I 
' 
,..., What ~ Weeklv !!!!!!! 
What does the local newspaper mean to you and your family? Replies by· 
the respondents sex are shown in Table IV. 
TABLE IV 
i 
Responses by Sex 
All Male Felllllle 
Keep up with local news in general 
(includes politics, school news) 35 23 12 I I 
i 
Keep in touch w1 th the people • 
(includes personals, 
clubs) 
sports and 29 9 20 
Fans--local paper means a lot, be 
lost without it 8 4 4 
" 
Did not mean IIUch or anything 11 6 5 
'lliscellaneous 6 4 2 
Optiaist--hope it meant city would 5 3 2 have a daily soaeday 
Main guide or local shopping 4 1 3 
A supplement to daily newspaper 2 2 0 reading 
Totals 100 52 48 
To the majority of the respondents, the weekly newspaper in their city 
was a means of •keeping up with events or keeping in touch with friends.• 
The sex o£ the respondents as an influence on what the paper means 
emerges sharply. Women tend to view the newspaper as a way of keeping in 
touch with people they know through the personals and socially oriented news. 
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"'' The men see the local weekly as keeping them informed on what's going on in 
their community. Despite attempts by the dailY newspaper to cover the city, 
the male respondents see the weekly as their source for city news and the 
daily remains primarily for state and national coverage. The •Greater 
ProVidence• page of the Evening Bulletin unquestionably gets heavy readersbi~ 
Because they do not always get tiiiiS to read it and because the weekly is 
entirely locally oriented, male respondents turn to the weekly paper to •keep 
informed.• The number of respondents seeing the newspaper as a source of in-
formation in keeping up on events or with the people in the community increases 
with the age of the respondent until be is 50; then the relationship declines 
(Table V) 
TABLE V 
lbat the Local Weekly Means by Age Group 
Keep up on events 
Keep in touch with 
people 
Fans 
Did not mean anything 
Miscellaneous 
Optimists 
Supplement to daily 
~hopping guide 
Totals 
.Ul 
35% 
29% 
8% 
11% 
6% 
5% 
2% 
4% 
100% 
Age Group 
18-20 21-29 31-39 41-49 so-64 Over 65 
2% 4% 
3% 
1% 
1% 
2% 9% 
5% 
1% 
3% 
1% 
2% 
1% 
20'/. 
13% 
3% 
3% 
2% 
1% 
34% 
8% 
3% 
2% 
1'/. 
3% 
1% 
1% 
26% 
1% 
2% 
1% 
2% 
2% 
1% 
9% 
I 
The optimist, the shoppers, and those that use the weekly as a 
supplement to the daily newspaper tend to be at the higher educational 
evels, high school or above. The tans and their counterparts, those who 
said the weekly meant nothing, were concentrated in the lower education 
groupe. 
A person's income does not seem to influence how the local weekly is 
~erceived. (Table VII) 
1.2 
,.., 
TABLE VII 
What the Local Newspaper leans by Income 
Under $3,000 $5,000 Over 
$3,000 to 4,900 to 7,000 $7,500 
** 
Keep up on events 1 15 11 6 2 i 
I 
Keep in toucb with 4 8 14 2 1 people 
Did not mean anything 2 1 5 1 2 
Fans 2 3 2 1 
lfiscellaneous 4 1 1 I 
' 
Optimist 2 3 
Shopping guide 2 1 1 
"' 
Supplement to daily 1 1 
" 
Totals 9 34 37 14 6 
**income unknown 
,.., 
CONCLtliiOitS 
This study has been concerned with t.o weekly newspapers which circu-
late in a city that is part of a larger metropolitan area that is thoroughly 
covered by a strong daily, 
Despite the daily, the local weeklies have managed to obtain substan-
I tial circulations. Together the community newspapers are going to 65 per 
cent of the homes in the city. Ninety-five per cent of these same dwellings 
has the courage of his convictions and relentlessly devotes his daily life to 
Ibis newspaper. The importance of the editor and publisher in explaining the 
existence of the urban weekly cannot be minillized, 
The reader need only turn to question 23 of the survey to see the 
effects of the men behind the paper in establishing circulation, 
The fact that there are two newspapers publishing in East Providence 
has put an additional burden on the publishers. The arrival of the f2!! 
helped the circulation of the 11!!!• It seems reasonable to conclude that had 
the !!!!!! been doing its job and obtained a larger following, the f2!! would 
never have established a foothold, As it was, the f2.!!! was able to gather 
two-thirds of its circulation from a previously untapped source with the re-
maining third overlapping the !!!!' circulation. 
The presence of competing community newspapers had an adverse effect 
on the news content of each, rather than just the opposite as might be 
(". expected, In its first few ;rears, under the tutelage of its professional 
44 
editor, the ~ was a progressive little weekly, The !!!! also noticeably 
improved its content. 
However, increasing costs and keen coapetition for the limited adver-
tieing dollar has resulted in both newspapers virtually cutting out any 
editorial staff to concentrate on financial staying alive. The quality of 
the news content suffered and the quantity dwindled to less than 20 per cent 
of the total weekly space, 
It was under these conditions that the interviews of this study were 
conducted, Despite the decline of news coverage by both papers, there had 
not been a substantial drop in circulation. Periodic solicitations by the 
papers and the reluctance of the editors to drop non-paying subscribers ie a 
partial answer to the maintenance of circulation figures, However, there are 
other reasons for the patronage of an urban weekly and for these, we turn to 
the people for the answers. 
In a thesis completed at Boston University in 1954, Vincent J, Bartimo 
wrote: 11 the last and perhaps the biggest reason for the success or the 
Pawtucket Times is the fact that Pawtucket, which abutts East Providence on 
the north, will never be satisfied with anything less than its own 
newspaper, •1 
llr. Bsrtimo was ms.ld.ng an assumption and he was talking about a daily 
that has been in existence since 1865. However, his assumption helped 
provoke this writer to make this study. Was that one of the reuons why 
two-thirds of the people of East Providence continue to receive a mediocre 
weekly, "because they will never be satisfied with anything less than their 
own newspaper?• 
1 Bartimo, Vincent J,, Newspapers !a Continguous CoiiiiDUlli ties: • A ease study 
~r the Pawtucket Times" (lfastsr's ~!~is), School of Public Relations and 
ttions. U lt.... l'lo)J.. 
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Such an obsel'9'ation is not without aeri t. It is obvious that one or 
the reasons most people first subscribed was, among other things, because the 
paper was a local one. But 18 per cent reported that this was the onl;r 
reason they supported the local paper. Bartimo 1s observation takes on more 
significance when we review the responses to question 26 or the intel'9'iews. 
Despite the fact that the Providence Evening Bulletin contains more local 
news in a week than either of the local newspapers, 74 per cent or the 
respondents described the coverage or the community press as being "better o 
the saae• when coapared to the daily they were receiving. An objective 
observation would show that the daily unquestionably offers the better 
coverage. The answers were obviously biased. In the eyes or the respondent 
the weeklies are entirel;r locall;r oriented, therefore, they •aust• provide 
the better coverage. To these people the daily in the area is big, powerful, 
" and impersonal. Dwarfed by the daily, the weekly is envisioned as just the 
opposite. It is small, a poor underdog, and it is local. 
However valid Bartimo 1s observation was t'or Pawtucket, it has its 
limitations when applied to the urban weekly. To conclude that the respond-
ents in this stud;r would be •satisfied with nothing less• than a daily would 
be foolhardy. On the contrary, the strong loyalty expressed for the 
co11111uni t;r press stems from the t'act that it is a weekl;r, because it does not 
compete with the daily but remains preoccupied with the details or the local 
collllluni ty. 
There was a small element, five per cent, which were arbitrarily c 
optimists. Ther envision the local weekly as a symbol that someday East 
Providence •will have a dail7 of' 1 ts own. • Yet this group remains small 
while the chances of' the urban weeklr blossoming into a dail7 are even less. 
But, it is where the daily leaves orr that the urban weeklr begins to have 
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its strongest appeal. For the majority of respondents the weekly met two 
basic needs. 
I 
I 1. For most or the male respondents, the weekly helps fill their need' 
to know, •to keep abreast or the happenings in the city. • This was in spite 
or the fact that the daily attempts to do just that. Generally, the "hard" 
news items in the weekly encompassed the few events that received little or 
no coverage in the daily press. However, the general lack or "hard• news 
items in the weekly raises a question. JUst what is the reader's definition 
of real news? Obviously, it is quite different from that held by the working 
press. 
The fact that the weekly would print most anything and was 
small-townilsh in both its makeup and writing was viewed favorably. llost of 
the men who said the newspaper helped them to keep up on local politics said 
they preferred the weekly to the daily. Both weeklies color and opinionise 
their political content. For reader interest on the community level, this 
policy is most effective. 
2. For a majority or the women respondents and the older males in the 
community, the local weekly is a means of keeping in touch with friends. The 
community press fills this need by printing birthdays, anniversaries, trips, 
visits, and other trivia that the daily will not or cannot afford to print. 
The printing or the •trivia• is one or the strongest appeals the urban weekly 
has. Allong women readers especially, personals are highly regarded. Whether 
she lives in a small town or a city, the ways of a female prevail. In a city 
the community press becomes a main source for social and personal information 
Unlike the small town, the city does not afford the curious female opportuni-
ties to see most of her acquaintances at the general store or at a town 
meeting. Many women respondents reported using the urban weekly as a 
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conversation piece with friends. The so-called •trivia• in the content of 
the local weekly is its strongest appeal to this group whose nWibers embraced 
nearly a third of the total sample. 
To a lesser extent the appeal of the weekly was Viewed as: 
'· - a friend, a weekly companion who is Viewed with such intensity 
that the respondents •would ba lost without it; I really miss it when it£!,·.'·· 
/C•' c • 
0coaes. This group represents the fans. 
4. - a guide to local shopping. I Only a small percentage of the sample' 
(four per cent) support the paper primarily for its advertisements. However, 
the interviews show clearly that the advertising content of the co11111unity 
newspaper does meet a desire in the respondents to know what is available 
locally. There is sufficient evidence that advertisements in the weekly do 
draw responses and for a variety of i tams. The biggest appeal of the commun-
ity press in providing information on the local shopping scene is 
unquestionably in the grocery line. 
5. - a symbol of prestige. Identification of newspapers as basic 
symbols of democracy has not been altogether obliterated, and the existence 
of a community newspaper incorporates a feeling of local pride and respect. 
To a few, the optimist, there is a hope that the urban weekly will develop 
into a daily, but most respondents seemed satisfied to have the community 
newspaper remain a weekly and stay preoccupied with the local scene. 
In the eyes of the daily press most of the people necessarily become 
nobody's and their daily lives routine matter. But for John Doe, who may 
honestly be concerned with the world situation or the affairs of his state, 
his •world" last night was playing second base on a little league team, and 
next Friday he will pick up the local newspaper to see if the second baseman 
is mentioned. 
Even in the shadow of a daily newspaper which covers the community 
thoroughly, two weeklies have managed to sustain a popularity. They do so 
because they treat nobody' s as somebody 1s, view the routine as important, and! 
maintain a "neighborly touch," throughout. 
The world may be getting smaller but man's interests still begin with 
his family, friends, and neighborhood. So long as the urban weekly focuses 
its content on· these primary interests, it will have a meaningful place in 
the urban society. 
APPENDIX I 
Responses ~ Random Interviews 
1. Which of these newspapers do you now receive regularly? 
26 52 
~ 
22 
Neither 
52 
(The remaining replies are from the 100 respondents who said they 
received one or both newspapers. For some responses of ths 52 
who did not regularly receive either, see Appendix II). 
2. How do you receive the -----' 
By !fail 
102 
83.~ 
By NewsboY From a Newsstand 
7 
5.8% 
13 
10.5% 
3. How would you describe your reading habits concerning the _____ ? 
35 per cent - read all of it 
19 per cent- read most of it 
36 per cent - read some of it 
10 per cent - rarely read any of it 
4. What do you like most about the ____ ? 
27 per cent - personals 
26 per cent - politics 
11 per cent - local news in general 
6 per cent - school news 
6 per cent • nothing in particular 
6 per cent • everything 
3 per cent - the fact that its the local newspaper 
3 per cent • through the years column 
3 er cent • s rts 
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2 per cent - proverbs (above masthead of B!!! onlT) 
2 per cent - club news 
1 per cent - letters to the editor 
1 per cent - pictures 
5. lhat, if aeything, do 1ou dislike about the _____ ? 
51 per cent - no dislikes (11 per cent repeated what the1 
liked) 
49 per cent - disliked --
26 per cent - lack of news or too maey ads 
8 per cent- biasness in political articles 
7 per cent - personals 
4 per cent - repetition of dai11, stale items 
2 per cent - disliked everything 
2 per cent - disliked lack of sports coverage 
6. How much of the advertising do 1ou read in the weekl1? 
17 per cent- read all of it 
28 per cent- read most of it 
40 per cent - read solll8 of it 
15 per cent - rarel1 read 8111 
7. Have 1ou ever placed an advertisement in the local weekl1? 
85 per cent - no 
15 per cent - 1es 
8. If so, was it a classified or displa1 type? 
5 per cent - classified 
10 per cent - displa1 t1Pe 
85 per cent - no answer 
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9. How long did it run? 
4 per cent - one week 
2 per cent - two weeks 
1 per cent - three weeks 
2 per cent - one month 
6 per cent - more than a month 
85 per cent - no answer 
10. How would you describe the results? 
1 per cent - good 
4 per cent - fair 
3 per cent - poor 
7 per cent- don't know (goodwill only--two) 
85 per cent - no answer 
11. Do you recall ever buying solll&thing because you read about it in the 
local weekly newspaper? 
59 per cent - no 
41 per cent - yea 
12. What kind of item did you purchase? 
9 per cent - hardware (paint, tools, kitchenware) 
8 per cent - automotive (parts, tires, services, seat covers) 
8 per cent - clothing 
8 per cent - foods and restaurants (other than groceries) 
5 per cent - furniture and upholstering 
5 per cent - sporting goods 
3 per cent - obtained housing 
3 per cent - obtained employment 
15 per cent- miscellaneous (drug items, coupons for movie and 
bowling, sewing patterns, wood, nowers, 
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typewriter, rwaage sale, polio shot, insurance 
and a recipe. 
13. Do you use the grocery advertisements in the weekly in making out your 
shopping list? 
56 per cent - yes 
42 per cent - no 
2 per cent - didn1 t know 
14. De you shop at the same store every week or at different stores? 
65 per cent - same store every week 
12 per cent - same two stores regularly 
4 per cent - same three stores regularly 
17 per cent - usually different stores 
2 per cent- didn't know 
15. Does the store(s) that you usually shop at advertise regularly in the 
weekly newspaper? 
65 per cent - yes 
33 per cent - no 
2 per cent - didn't know 
16. Have you ever sent a news item to the local newspaper? 
36 per cent - yes 
64 per cent - no 
17. If so, was it printed? 
36 per cent - yes 
64 per cent - no answer 
18. lha t type of. item was it? 
21 per cent - about the family 
5 per cent - club news 
4 per cent - school news 
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3 per cent - a picture (personal) 
1 per cent - business item 
1 per cent - general news item 
1 per cent - obituary 
19. Have 1ou ever written a letter to the editor? 
99 per cent - no 
1 per cent - 1es (it was printed) 
20. Have 10u ever met the editor ot either newspaper? 
32 per cent - 1es 
68 per cent- no, or didn't know 
21. For how man11ears have 1ou been receiving the ____ ? 
Nuaber of Years Newspaper Received 
1 2 3 4 5 6 7 8 9 10 11 12 13 14 
Number ot News Respondents 
5 8 10 4 5 3 1 1 0 1 0 1 0 9 
Number ot Post Respondent!l 
6 15 16 7 30 
22. Including 1ourselt, how man1 in 10ur home read the local week11? 
11 per cent - one reader 
42 per cent - two readers 
21 per cent - three readers 
12 per cent - tour readers 
9 per cent - five readers 
3 per cent - six readers 
1 per cent - seven readers 
1 per cent - nine readers 
Totals 265 readers, or 2.65 per newspaper. 
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23. Why did you subscribe to the ____ ? (or buy it at the newsstand?) 
33 per cent - because soHone came around soliciting 
17 per cent - to keep in touch (personals) 
13 per cent - to keep up on local news (politics mostly) 
18 per cent - simply beceuse it was the locel newspaper 
11 per cent - miscellaneous 
3 per cent - didn't know 
5 per cent - mainly tor the advertisements 
4. What does the local weekly mean to you and your family now? 
25 per cent - means or keeping in touch with the people 
24 per cent - means or keeping up on what is going on 
8 per cent - means a lot, "would be lost without i t• 
11 per cent - didn't 118an much or anything 
7 per cent - main source or locel politicel news 
6 per cent - miscellaneous (entertaining, something to read, 
it just comes) 
5 per cent - it's the locel newspaper, hope it means a daily 
someday 
4 per cent - guide tor local shopping 
4 per cent - main source or school news 
2 per cent - it is a supplement to daily newspaper reading 
2 per cent - sports news tor the kids 
2 per cent - keep up on club news 
5. What other newspapers do you now receive regularly? 
95 per cent - Providence Evening Bulletin 
84 per cent - Providence Sunday Journal 
28 per cent - Providence (morning) Journal 
19 per cent - Providence Visitor (published weekly by Catholic 
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Diocese of Providence). 
13 per cent - Boston D!!1I Record 
6 per cent - Boston SundaY Advertiser 
6 per cent - Boston Sunday m.2J2! 
5 per cent - !!!!!. !2!:!£ (Sunday) ~ 
4 per cent - Boston Journal-American 
3 per cent - Pawtucket (daily) Times 
2 per cent - !!!!!. !2!:!£ (Sunday) .!f!!! 
2 per cent - !!!!!. !2!:!£ (daily) Jl!2! 
2 per cent - '!!!! Street Journal 
2 per cent - Local weekly from previous home town 
1 per cent - !!! Ieik Mirror (daily) 
1 per cent - Boston Q1obe (daily) 
1 per cent - Boston Evening Traveler 
1 per cent - no other paper 
Totals: 100 respondents received 270 newspapers or 2. 70 per family 
average. 
26. Compared to any daily you are now receiving, how would you describe the 
coverage of local news in the weekly? 
46 per cent - weekly is better than the daily 
26 per cent - daily and weekly both the same 
28 per cent - daily provides best coverage 
Respondents interviewed were: 
By Sex -
52 per cent - men 
48 per cent - women 
By Age Group -
2 per cent - were 18-20 years of age 
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9 per cent - were 21-29 years of age 
20 per cent - were 30-39 years of age 
34 per cent - were 40-49 years of age 
26 per cent - were 50-64 years of age 
9 per cent - were over 65 years of age 
By Education -
3 per cent - finished sixth grade or less 
3 per ce~t - finished seventh grade 
10 per cent - completed eighth grade 
9 per cent - completed ninth grade 
9 per cent - completed tenth grade 
7 per cent - completed eleventh grade 
34 per cent - completed high school 
1 per cent - completed one year of college 
9 per cent - completed t.o years of college 
3 per cent - completed three years of college 
9 per cent - graduated froa college 
3 per cent - went on to more education 
By Income Before Taxes -
9 per cent - under $3,000 
34 per cent - $3,000 to 4,900 
37 per cent - $5,000 to 7,500 
14 per cent - Over $7,500 
6 per cent - didn 1 t know or refused to answer 
APPENDIX II 
Responses 2! .Th2!! !!!£ ~ M2! Take Either WeeklY RegularlY 
What newspapers are you now receiving regularly? 
86 per cent - Evening Bulletin 
54 per cent - Providence SundaY Journal 
10 per cent - Providence Journal (daily) 
2 per cent - Pawtucket !!!!! 
2 per cent - Providence Visitor 
4 per cent - Boston Record 
1 per cent - .!!!! I2IJ£ .!!!!!, .!!!! York Mirror, Boston Globe, 
Boston American 
1 per cent - Woonsocket Call 
1 per cent - Seekonk CommunitY .!!!!! (weekly throw away) 
Totals: 52 respondents received 85 newspapers for 1.3 per fuily. 
Have you ever heard or seen both of the weekly newspapers? 
64 per cent - yes 
20 per cent - had seen or heard only one 
16 per cent - never seen or heard either 
Why did you decide not to receive the weekly regularly? 
26 per cent - daily newspaper sufficient 
24 per cent - not interested, could not be bothered 
16 per cent- did not know, had never heard or seen either 
weekly 
9 per cent - had received ~ but dropped it 
8 per cent- had received.!!!!! but dropped it 
5 per cent - not interested yet, just moved into area 
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4- per cent - no time, have too IIIUch to read now 
3 per cent - did not take 11111 newspaper at all 
2 per cent - no reason at all 
1 per cent - had received paper, it just stopped coming 
APPENDll III 
Results 2! .!:!!! !!Q Q!.lestionnaire !ill! Comments 
A total of 250 questionnaires were mailed out, 125 to subscribers of 
each newspaper selected at random from the files of the respective news-
papers. Sixty were returned. Of these, four were returned for the wrong 
address and one was returned with the entire questionnaire blank except for 
question one. Fifty-five remained for compiling. 
1. Which of these newspapers do you now receive regularly? 
Neither 
14 21 20 1 
CoJ111118nta 
The ratio of those receiving both is out of proportion to the 
actual overlap in circulation. 
2. How do you receive the newspaper(s) circled above? 
By Mail BY Newsboy From a Newsstand 
54 0 1 
). How would you describe your reading habits concerning the local weekly 
newspaper(s)? 
Do you read: All of it Some of it None of it 
27 26 
4· What do you like most about the weekly newspaper? 
25 - news in general 
12 - personals 
10 - blank 
4 - nothing 
1 - all of it 
1 - opinions of editor 
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1 - sports 
1 - advertising 
Comment: 
Several of the weaknesses of the mail questionnaire become evi- I 
dent in the replies to the open-end type question. The number of blanks 
increases on this type of question. The fact that there is not an ! 
' interviewer present to probe or interpret the question for a confused · 
respondent accounts for some of the blanks. There seems to be a 
reluctance on the part of some respondents not to write anything. A few 
questionnaires were filled out entirely with check marks where appro-
priate but at no time did the person reveal his handwriting. The 
open-end question in a mail questionnaire also prevents the researcher 
from knowing exactly what the respondent means by his answer. In this 
case, "local news" has to stand with all its ambiguity. 
5. What do you dislike most? 
Comment: 
14 - the advertising (with front page advertising offending 
two respondents) 
13 nothing in particular 
13 - blank 
4 - the personals 
3 - the inaccuracies in content and English 
2 - political news (too much) 
2 - lack of club news 
1 - stale items 
1 - opinions of editor 
1 - lack of collllllentary on political news 
1 - disliked all of it 
Too much advertising still emerged as the biggest dislike re-
spondents hold. There are proportionately fewer respondents that 
reported no dislikes than recorded in the interviews unless we count 
the blanks as meaning no dislike. Then, the pattern of replies would 
be correlated to the findings of the interviews. 
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6. How much o! the advertising in the weekly do you read? 
All o! it Some o! it None o! it 
35 7 
7. Have you ever placed an ad in the local newspaper(s)? 
9 - yes 
41 - no 
5 - blank 
I! so, was it a classified or display type? 
3 - classified 
6 - display type 
How long did it run? 
2 - one week 
2 - two weeks 
1 - three weeks 
2 - one month 
2 - aore than a aonth 
1 - not given 
How would you describe the results? 
5 - good 
1 - !air 
3 - poor 
8. Do you ever recall buying something because you read about it in the 
local newspaper? 
12 - yes 
36- no 
7- blank 
What items do you recall? 
Eighteen items recalled included: buying a home, lawn mower, hardware, 
2; clothes, 2; rood, plants, auto tires, formica, radio, chair, drug 
item, services, and did not specify, 3. 
9. Do you use the grocery ads in the weekly in making out your shopping 
list? 
Comment: 
22 - yes 
30 - no 
3 - blank 
Generally, the same patterns renected in the random interviews 
were maintained in the questionnaire returns concerning advertising. 
The appeal or the grocery advertisement still remains strong. Partici-
pation of the reader in placing an advertisement himself was a little 
more frequent according to the mail questionnaire but the nWIIber of 
items purchased other than groceries, was less than that shown by the 
interviews. 
10. Have you ever sent a news item to the local newspaper? 
24 - yes 
29- no 
2- blank 
It so, was it printed? 
23 - yes 
1 - no 
11. Have you ever written a letter to the editor? 
3 - yes 
52- no 
It so, was it printed? 
3 - yes 
12. Have you ever met the editor of either weekly? 
14- yes 
39- no 
13. 
2 - blank 
Comment: 
Participation of the respondents to the mail questionnaire con-
cerning the editorial content of the newspaper runs higher than that of 
the random sample interviews, 'l'bere were more news items sent in by 
the questionnaire group and more letters to the editor, but fewer of 
these respondents bad met either editor, The fact that the question-
naire was returned by those with higher educations and incomes accounts 
for this increase in participation. 
For how many years have you been a reader of the ? 
Number of Years Received 
1 2 3 4 5 6 7 8 9-13 14 
Number of News Respondents 
4 6 9 3 5 1 1 1 1 3 equals 34 
Number of Post Respondents 
5 7 10 4 12 - equals 41 
Comment: 
The relationship between the rise in circulation of the News 
since the arrival of the f2!1 is even more striking here than revealed 
by the random sample. 'l'be effect of the Post's major campaign in 1957 
is even more pronounced here. The basic findings of the interviews bold 
up well. The !!!§ circulation clearly benefited by the arrival of the 
f2!1· 
14. Including yourself, how many in your home read the local weekly? 
9 - one reader 
19 - two readers 
16 - three readers 
9 - four readers 
2 - six readers 
Totals: 143, or 2,6 per newspaper (the average for the random interview 
was 2.65). 
15, Why did you subscribe to the local weekly? 
22 - for local news 
7 - to support a local weeklr 
5 - keep in touch with the people 
7 - because someone solicited 
2 - thought it would be interesting 
3 - a friend recommended it 
6 - did not answer question 
1 - did not subscribe but the paper comes anrwa1 
1 - did not subscribe but my wife did (no other answer) 
16. What does the local weeklr mean to rou and rour famil7? 
Colllll8ntz 
15 - source of keeping up on local events 
8 - means or "keeping in touch" with the people 
6 - means a lot, would be lost without it 
2 - could mean a lot if it were better 
9 - does not mean anything in particular 
1 - as a shopping guide locally 
14 - did not answer question 
The "did not reply• becomes a real problem in evaluating these 
last two questions. The weaknesses of the mail questionnaire are most 
evident in these questions. The two basic appeals as reflected in the 
interviews are also present here but thereafter, the proportions differ. 
17. Compared to the dail7 newspaper rou now receive, how would rou describe 
the coverage of local news in the News or ~? 
15 - weeklr is better than the daily 
19 - dail7 is better 
15 - both the same 
6- blank 
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Co111111ent: 
The weekly still enjoys its position of favor despite the strong 
coverage of the daily, There was a strong relationship in the 19 
replies favoring the daily and the respondents' education and daily 
newspaper habits, The greatest portion viewing the daily as providing 
the best local coverage had completed college and read the morning 
Journal, 
18, What other newspapers do you receive regularly? 
50 - Evening Bulletin (Providence) 
42 - Sunday Journal (Providence) 
28 - Providence Journal (morning daily) 
4 - Boston Record 
4 - !!!! !2!:! !!!!! (Sunday or daily not specified) 
3 - Pawtucket !1m!! 
3 - Boston Sunday Advertiser 
2 - !!!! !2!:! Sunday !!!:! 
2 - Providence Visitor (weekly) 
1 - Boston Traveler 
1 - Pawtucket Valley News (Rhode Island daily) 
1 - !!!! l2!k Herald Tribune 
Totals: 141 papers or 2,6 per family (the average of the random inter-
views was 2,7 per family), 
Comments: 
The 55 respondents to the mail questionnaire accounted for as 
many Providence Journals' as the 100 respondents to the interviews. It 
is interesting to note the relationship of higher education to morning 
newspaper obtainment. 
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Who replied to the mail questionnaire: 
By Sex -
28 - male 
27 - female 
By Education -
By Age -
2 - completed eight or less grades 
7 - completed eleven or less grades 
18 - completed high school 
5 - completed one year of college 
5 - completed two years of college 
3 - completed three years or college 
4 - graduated from college 
11 - had more schooling 
5 - were 21-29 years of age 
18 - were 30-39 years of age 
16 - were 40-49 years of age 
12 - were 50-64 years of age 
4 - were over 65 years of age 
By Income -
4 - Under $3,000 
12 - $3,000 to 4,900 
23 - $5,000 to 7,500 
12 - Over $7,500 
4 - blank 
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In summary, the mail questionnaire revealed the same patterns of 
responses as the interview method. The biggest similarities of the two 
methods is found in the dichotomous or multiple-choice questions. However, 
replies to the •open" type query leave JIIUCh to be desired. It is here that 
the mail questionnaire loses its effectiveness. As a means to obtain replies 
to •open" questions, the interview technique is far superior. 
A more elaborate discussion of the advantages and disadvantages of the 
two methode of research can be found in a number of publications on the 
subject.1 
For the purpose of this study, had the mail questionnaire been 
depended upon as the only method of measurement, it is doubtful that this 
paper would ever have been completed. However, as a supplement to the inter-
view method the mail questionnaire serves as a valuable check on the 
validity of the findings of the interviews and as a reinforcement for the 
conclusions. 
~ For an introduction and further references on the subject the reader is 
referred to Introduction~!!§! ComiiiUDications Research, edited by Ralph 
0. Nafziger and David Jfanning White, Louisiana State University Press, 
Baton Rouge, 1958. 
.APPENDIX III (Cont.) 
~ 2! Replr ]2 !!!! Questionnaire 
All questionnaires were uiled June 16 to coincide with announcement 
in the weekly newspapers arriving at a subscriber's home on June 17. The 
News did not print the announcement but the ~ did. 
Questionnaires returned on: 
June 16 -- 2 
17 -- 8 
18 -- 13 (Four more were returned unopened by the Post 
Office. Three because or false address and on 
because the house was vacated. All had to bet 
taken from the subscription files of the News) 
19 -- 1 
20 -- 7 
21 8 
22 1 (A f2!1 subscriber who answered question one as 
23 -- 3 
24 -- 5 
receiving neither newspaper. The remainder of 
the questionnaire was blank) 
25 -- 2 (One more returned by Post Office, Addressee 
could not be located. This address had been 
taken from the subscription files or the Post) 
26 -- 2 
27 -- 3 
28 -- 0 
29 -- 1 
30 -- 0 
July 1 -- 0 
68 
July 2 -- 0 
) -- 0 
4 -- 0 
5 -- 0 
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Total: 55 or 22,8 per cent returned. 
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Announcement or the Mail Questionnaire Which 
Appeared in the East Providence Post, 
;~~-~{~·~-~-:::m:J.=:==:=::·~:=:=······;~;=:=~==~===~=::;:~m==~~?::::::mW:~:::::::::~??::::::?.?::~~=~~~== 5 000 . :::::: fcm:~~~==a~~~~;--~:m"*~~f.~)~~?::::3f!f:::;t#.$.f:::~~~~ 
~ 5 Dally 
, Su~ays GE 4-7654 
June 17, 1960. 
POST Readers 
To Be Quizzed 
A questionnaire is being sent 
to a number of Post subscribers 
selected at random by a repre-
sentative of the Media Research 
Associates of Boston. 
This survey is part of a Uni-
versity research project studying 
commmiity newspapers in an 
urban setting. Your cooperation 
in filling out the questionnaire, 
which is entirely anonymous, and 
returning it in the self-addressed 
stamped envelope to the Media 
Research Associates is appreciat-
ed. 
<COPYRIGHT 1960l 
EAST PROVIDENCE POS'l" CO .. INC.l 
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ANNEX I 
llap of East Providence Showing Where the 
Interviews Were Conducted 
Red dots indicate residence of respondents who 
regularly received one or both weeklies. 
Blue dots indicate residence of respondents who 
did not regularly receive either of the 
weeklies, 
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